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Welcome to the Growth  Marketing By the end of this guide, we hope you

Handbook, a comprehensive and detailed will be able to take the first steps

resource to help your business implement towards implementing the Growth

effective growth strategies. Marketing methodology in  your
company.

This handbook is designed for medium to
large businesses that want to adopt growth
marketing techniques to drive their success.
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1. INTRODUCTION TO
GROWTH MARKETING

What is Growth Marketing?

$158,838 Growth Marketing is an approach that combines
traditional marketing practices with experimentation and
data analysis principles to maximize a company's growth.
v Unlike conventional marketing, it focuses on optimizing
T rre— every stage of the sales funnel to improve customer

acquisition, retention, and satisfaction.
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Differences between Growth
Marketing and Growth Hacking

While Growth Hacking tends to be more experimental
and focused on startups, Growth Marketing applies
these tactics in a structured way, benefiting
established companies with dedicated resources and

long-term goadlls.
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Benefits of Growth
Marketing for Medium
and Large Companies
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CAPTURING THE
AUDIENCE'S ATTENTION

Identifying the Start with detailed market research to define
Turget Audience your target audience. Use personas to tailor
your strategies.

SEO and SEM Implement SEO techniques to improve your
Tactics search engine rankings. Combine with SEM
campaigns for immediate visibility.

Use of Social Media Leverage social platforms to reach new
and Paid audiences. Use paid ads to expand reach

Ad\rertising and target specific audiences.



PHASE

W IMPRESS

Creating Relevant and
Impactful Content

Develop content that
resonates with your
audience, such as
blogs, videos, and
infographics. Focus on
quality and relevance.

E} growthmarketing.pt/blog
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User Experience
(UX) Design

Ensure that your website
and mobile apps offer a
smooth and intuitive
experience, enhancing
satisfaction and
retention.

Examples of
Best Practices

Study success stories
of companies that
effectively applied

Growth Marketing, like

Dropbox and Airbnb, to

Inspire your strategies.



ENGAGE

Email Marketing Strategies

Create segmented email campaigns for
different audience segments, offering
personalized and relevant content.

Marketing Automation

Use automation tools to optimize
communication and interaction with customers,
ensuring the right messages reach them at the
right time.

Personalization and Message
Segmentation

Apply advanced segmentation to
personalize the user experience and
Increase engagement.




Grow your business with
next-level marketing
analytics.

We invest in the
companies of the
future, today
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Creating Irresistible Conversion Optimized
Offers Techniques and Landing Pages
Call-to-Action (CTA) | | |
Develop offers that meet Design landing pages with
your audience's needs, Use clear and attractive a focus on conversion,
from discounts to exclusive CTAs to increase including elements such
content, to encourage conversion rates at all as explainer videos and

desired actions. interaction points. customer testimoniails.
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& Messages to this chat and calls are now
secured v ’ a

help from an expert!!
Helle
help tnum an experne:

Hello, how are you? Welcome to
Growth! # u? Welcome to

We are Growth Marketing experts

Aarketing experts
and we are here to boost the oozt the
growth of your business. usiness.

f the options

+Choose one of the options
| help you:

below so we can help you:

— @ched_l.ll_e_a pnnsultatiﬂn with a

] ] " g specialist.
Schedule a consultation with a
Growth Marketing specialist. t our services and
T T T
Learn more about our services and ¢ apout Growth
solutions.
D]
Receive free material about Growth
Marketing.

Hello, | would like to ask for
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Customer
Service and
Loyalty

Customer
Retention
Programs

Feedback Analysis
and Continuous
Improvement

Implement an efficient support system to
quickly resolve issues and maintain customer
satisfaction.

Develop loyalty and reward programs to
encourage loyalty and extend the customer
lifecycle.

Collect and analyze customer feedback to
identify areas for improvement and
implement necessary changes.



2. CONCLUSION: INTEGRATION
AND MEASUREMENT OF RESULTS

Key Performance Indicators
(KPls)

Define clear KPIs to measure the success of your
Growth Marketing strategies, such as conversion
rate, LTV, and CAC.

Growth Marketing

Data Analysis Tools

Use analytical tools to monitor performance and Monitor the
identify trends. perform ance of

active campaigns

Iteration and Continuous Improvement

Adopt a continuous improvement approadch, adjusting
tactics based on results and feedback
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3. NEXT STEPS WITH
GROWTH MARKETING

SPECIALISTS

If you understand that Growth Marketing makes
sense for your company to have more reach and
sales, talk to one of our specialists now to
understand how we can help your company
implement the methodology more efficiently and
effectively
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